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You do not need
to build your
audience from
scratch!
There are a lot of different ways to build
an audience and that’s what we’re going
to focus on.
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Why did we start this course 
with a focus on on-ramp 
products?
Now we’ll see the benefits of 
that strategy…
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Our goal, when building an 
audience, is to build trust.

Another audience > On-Ramp Product > Trust > Your Own Audience
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Audiences already exist

This is like a little “taste”

Once they know you, they’ll love you

Welcome them to your own site



46 million folks have studied something at Udemy. 
There’s no better of an example of a place where an 
audience is already built.

Udemy
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The benefit of this platform is that every member gets 
access to your material – you don’t have to sell them 
on your course (or have them buy it).

Pluralsight
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Skillshare has a robust set of topics that you can create 
on-ramp courses for to build and invite your audience 
to get to know you. 

Skillshare
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The beautiful approach to 
using these large platforms is 
that you’ll also generate 
revenue while brand and 
audience-building.

LEARNDASH.COM



Can I tell you
a story about 
how I learned 
this strategy
to begin with?
It all started with a podcast / webinar 
invitation that I received (at the last
minute).

LEARNDASH.COM



This approach works with 
webinars, talks & podcasts!

Another audience > Your Insights > Trust > Your Own Audience
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Audiences already exist

This is like a little “taste”

Once they know you, they’ll love you

Welcome them to your own site



Your job, when writing a blog 
post, being interviewed on a 
podcast, speaking from stage, 
or in a mini-course, is one 
single thing…
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It’s not your backstory
It’s not your why
It’s not your product
It’s not your service
It’s not your price
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Your job is to deliver a 
paradigm-shifting thought 
that creates enough curiosity
that makes that audience 
want to hear more from you.
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YOUR HOMEWORK



Think about the spots where 
you go left while others go 
right. Those areas of contrast
are the places to look for the 
paradigm-shifting curiosities 
that you can use to draw in 
other audiences.
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Q&A


